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Learn how to rank,
get found, and grow
online — no jargon, no
gimmicks.

Meet David Roche - Creator of The SEO Guide Book

SEO has changed a lot since the early days of the internet—and I’ve been along for the
ride. From the time when search engines had names like AltaVista and Ask Jeeves, |'ve
been helping businesses improve their visibility online.

Over the past two decades, I’'ve worked with clients in industries ranging from finance and
healthcare to property and travel. My approach has always been about making SEO
practical, effective, and easy to understand—without the fluff or inflated price tags.

| built The SEO Guide Book to share what I've learned in a way that’s accessible to
everyone—especially small business owners and entrepreneurs who want to take
control of their online presence without needing to become tech experts.

David Roche
Founder, The SEO Guide Book
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Search Engine Optimisation

If you’re new to Search Engine Optimisation—or just want a clearer understanding of
what it’s all about—you’re where you should be. This is the perfect place to begin your
SEO journey, free from technical jargon and unnecessary fluff.

Whether you’re a small business owner, entrepreneur, or just curious about how websites
rank on Google, The SEO Guide Book will walk you through the basics, explain why SEO
matters, and give you a roadmap to success.

O, Your No-Nonsense Guide to SEO

If you’re searching for a beginner SEO guide that actually makes sense, you’re in the right
place. The SEO Guide Book is built for SEO small businesses, entrepreneurs, and marketers
who want to take control of their online visibility.

Whether you’re a complete novice or just tired of relying on expensive agencies, we’ll
show you that SEO for small businesses doesn’t have to be complicated. With today’s
tools—like WordPress and Al—it’s absolutely possible to learn SEO yourself and get real,
measurable results.

In an industry filled with jargon and smoke-and-mirror tactics, our mission is simple: make
SEO understandable, practical, and accessible to everyone with the help of a truly useful
beginner SEO guide.
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¥ You Have a Choice

Let’s be honest: SEO agencies can be expensive. And yes—hiring a professional team can
be a great choice for busy business owners who want results without the hassle.

But here’s the truth no agency will tell you...

You don’t have to hire anyone.

In today’s world, with Al-powered tools, user-friendly platforms like WordPress, and access
to reliable information (like this very guide), you can do a lot of SEO yourself. That’s exactly
why we created this beginner SEO guide — to show that with the right support, SEO
small businesses can thrive independently.

This project was created with that reality in mind. Whether you’re ready to go it alone or
just want to understand what your SEO agency is doing behind the scenes, The SEO Guide
Book gives you the tools, the clarity, and the confidence to make informed decisions.
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4 What We Do at The SEO Guide Book

Whether you’re a one-person start-up, an SME, or part of an internal marketing team, this
guide is designed for real people who want real results. It’s a complete beginner SEO
guide built to help SEO small businesses and individuals who want to learn SEO— without
the jargon or guesswork.

Beginner-friendly SEO explanations
We break down the confusing stuff—so you can actually understand what you’re doing.

O, Step-by-step guides
From setting up your site correctly to ranking higher on Google, everything is structured
and easy to follow.

¢ Expert strategies that evolve with the times

Algorithms change, but strong foundations remain. We keep you updated so your rankings
don’t fall behind.

“2 Insight-led content
No fluff. No recycled advice. Just what works, based on 20+ years of trial, error, and
measurable success.

~ Real-world case studies

Learn from the wins (and lessons) of others. )
theseoguidebook.com
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A Proven Track Record Across Industries

Over the years, I’'ve helped dozens of businesses—from local professionals to
international brands—use SEO to drive traffic, leads, and sales.

Here’s what just a few of them had to say:

“David has created a website that delivers. Not only does it look great but also,
thanks to his SEO skills, it has generated more inbound enquiries in the last 7
months than it did in the previous 2 2 years. Our Google rankings have improved
dramatically, and it has had a measurable impact on business.”

— Ross Naylor, Chartered Financial Planner

“I've worked with many web developers and digital marketers over the years,
but David is in a league of his own. His SEO knowledge is absolutely first-rate—he
understands both the art and science of ranking well. One of my clients went from
page four to position two on Google thanks to his work.”

— Richard Smith, Molecule Marketing

“David’s ability to understand our needs and translate them into a beautiful and
functional design exceeded all expectations. His approach to SEO ensured that we
weren’t just getting a website—we were getting found online.”

— John Byrne, Go To Ireland
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Welcome to

)
9

If you’re just getting started with Search Engine Optimisation—or want to cut
through the confusion—this is the ideal place to begin. We keep things clear,
straightforward, and focused on what really matters.

Whether you’re a small business owner, entrepreneur, or just curious about how
websites rank on Google, this section will walk you through the basics, explain why
SEO matters, and give you a roadmap to success.

@ What Is SEQ?

SEO stands for Search Engine Optimisation. It’s the process of improving your
website so that it appears higher in search engine results (like Google or Bing) when
people search for topics related to your business.

But don’t worry—we’re not going to drown you in acronyms or complicated tech.
Think of SEO like this: It’s about helping people find your business when they
search online.

theseoguidebook.com A
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? Why Should You
Care

Here’s why SEO is important for your business:

@ More Visibility - Be found by people actively searching for what you offer
® Free Traffic - Appear in search results without paying for ads

Business Growth - SEO brings long-term, sustainable results

# Builds Trust - Higher rankings often equal more credibility

B Cost-Effective - Especially compared to traditional or paid advertising

SEO isn’t a “nice to have”—it’s essential in today’s digital world.

74 But Isn’t SEO Complicated?

It can be. But it doesn’t have to be.

Here at The SEO Guide Book, we break everything down in plain English. No confusing
terminology, no unnecessary code, no headaches. You’ll learn:

* How search engines work

e What Google actually looks for

e What keywords are (and how to use them)

e How to improve your site—even without a developer

e What tools (many free!) can help you succeed .

And best of all: you don’t need to be “techy” to get results. A
Pixelghetto
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@ What is SEO?

SEO Explained

Welcome to The SEO Guide Book—your friendly and practical introduction to the world
of search engine optimisation (SEO). If you’re reading this, you’re probably wondering
what SEO actually is, how it works, and whether it’s really something you need to worry
about. Spoiler alert: it is.

But don’t worry—we’re not here to throw technical jargon at you or drown you in
marketing speak. We’re here to explain SEO in plain English, so you can take control of
your website, reach more customers, and grow your business with confidence.

So, What is SEO?

SEO stands for Search Engine Optimisation. It’s the process of improving your
website so it shows up more often—and higher—in search results on platforms like
Google.

Let’s break it down:

When someone searches for something online (like “best coffee in Manchester” or
“affordable web design for small business”), search engines scan millions of web pages to
find the most relevant and useful answers. SEO is what helps your website become one of
those answers.

In short, SEO is about making your site:

e Easierto find "

e Easier to understand e
e And more likely to rank well in search results A

Pixelghetto
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Why SEO Matters
for Your Business

You might be wondering, “Isn’t having a website enough?” The short answer: No.

Your website is only effective if people can find it. Without SEO, your site is like a
brilliant shop tucked away down a quiet alley—full of potential, but invisible to
passing traffic.

Here’s why SEO is essential:

© Increased visibility - SEO helps your site appear in front of people already
looking for what you offer.

& Cost-effective marketing - Unlike paid ads, SEO delivers long-term results
without ongoing spend.

# Builds trust and credibility - People trust search engines. If Google trusts you,
users are more likely to trust you too.

M More traffic, more sales - Higher rankings mean more visitors, and more
visitors mean more opportunities to convert.

W Levels the playing field - Good SEO lets small businesses compete with much
larger ones—without a huge budget.

theseoguidebook.com A
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<? The Core Elements
of SEO

1) On-Page SEO - This refers to what happens on your actual website. It includes:

e Proper use of keywords

¢ Quality content that answers questions

e Clearstructure with headings, subheadings, and internal links
* Page titles and meta descriptions

* Image optimisation and alt text

* On-page SEO tells search engines: “Here’s what this page is about—and here’s why it’s
useful.”

2 Off-Page SEO - This is all the activity that happens outside your website that
still affects your rankings. Most of it comes down to:

e Backlinks (links from other reputable websites to yours)
e Brand mentions on social media or forums

Guest blogging

Online reviews

Off-page SEO builds authority. It’s like word-of-mouth for the internet.

3 Technical SEO - This focuses on the back-end setup of your site. Search engines
prefer fast, secure, easy-to-navigate websites. Technical SEO includes:

e Site speed

e Mobile-friendliness
e Secure browsing (HTTPS)

e Clean code and structured data *
e Aclearsitemap and crawlability )

A
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€ How Do Search
Engines Work?

Search engines like Google work in three key steps:

1. Crawling

Bots (also called spiders) scan your website to discover pages and content.

® 2. Indexing

Once discovered, your pages are stored in Google’s massive index—essentially a giant
digital library.

&2 3. Ranking

When someone searches for something, Google ranks pages based on how well they
match the searcher’s intent. This is where your SEO efforts pay off.

theseoguidebook.com A
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€@ What Factors
Influence Your

Rankings?

Google’s algorithm is famously complex, but here are some
of the key factors that affect your visibility:

Keyword relevance
& High-quality, original content
& Backlinks from authoritative websites
B Mobile usability
4 Fast page load speeds
© User-friendly structure
M Behavioural data (like time on site or bounce rate)

theseoguidebook.com A
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Is SEO a One-Time
Fi1x?

Unfortunately, no. SEO is not something you do once and forget. It’s an
ongoing process, much like exercising or maintaining your car.

Why?

e Competitors are always updating their content

e Google updates its algorithm regularly

e Trends, products, and customer behaviour change over time

e But here’s the good news: once you build a solid SEO foundation, the
work gets easier—and the results compound over time.

theseoguidebook.com A
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® SEO Jargon
Explained (Without
the Headache)

To help you get started, here’s a quick breakdown of some common SEO
terms:

Keyword - A word or phrase someone types into Google

Ranking - Where your website appears in the search results

Backlink - A link from another website to yours

Meta Description - A short summary of a page shown in search results
Bounce Rate - The percentage of visitors who leave without clicking
further

Alt Text - Descriptive text added to images for accessibility and SEO
SERP - Stands for Search Engine Results Page

CTR - Click-Through Rate - how many people click your result in the
SERP

theseoguidebook.com A

Pixelghetto

IIIIIIIIIIIIIIIIIIIIII



THE

SE

GUIDE BOOK

SEARCH MADE SIMPLE

Can I Do SEO Myself?

Absolutely! If you’ve ever wondered whether you can handle your own SEO without hiring an
expensive agency or consultant, the answer is a firm yes.

While SEO can sound technical and overwhelming, the truth is that many of the core principles
are straightforward and, with the right guidance, completely manageable by a small business
owner or entrepreneur.

== What Does DIY SEO Involve?

SEO stands for Search Engine Optimisation - and at its heart, it’s about making your website
more visible to people who are searching online for your products or services. Doing it yourself
means learning how to:

@, Find and use relevant keywords

»  Write content that appeals to both people and search engines
& Build links to your site from other reputable websites

<? Improve the structure and usability of your site

Monitor your rankings and make improvements based on data

theseoguidebook.com A
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& What Skills Do | Need?

You don’t need to be a web developer or marketing guru. In fact, many people who
succeed with DIY SEO simply have:

@ A willingness to learn

A bit of time each week to dedicate to it

\ Access to simple SEO tools (many are free)

& Good writing skills or a willingness to practise
1 Where Do | Start?

Begin by identifying what your potential customers are searching for. Tools like
KeywordTool.io, AnswerThePublic, or even just Google’s autocomplete can help
you uncover relevant search terms. Once you have a few keywords, create helpful
pages on your site that address those topics in depth.

% Useful Free Tools for Beginners

® Google Search Console - to monitor your site’s performance in search results
M Google Analytics - to understand who’s visiting your site and what they do
& Yoast SEO (for WordPress) - to optimise content and readability

& Moz Link Explorer - to analyse backlinks

.
-
*e
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& How Much Time Will It Take?

Like most things worth doing, SEO is not an overnight fix. But that’s not a bad thing - it
means you can chip away at it. For a small website, you might only need a couple of hours
a week. The key is consistency. Set realistic goals and focus on steady progress rather
than instant results.

74 Common DIY SEO Pitfalls to Avoid

Learning as you go is part of the process, but here are some classic mistakes to watch out
for:

Keyword stuffing - overloading your content with too many keywords
Buying dodgy backlinks - this can hurt your site long-term
lgnoring mobile optimisation - most users are on phones
Forgetting to update old content
@ Why DIY SEO Can Be a Smart Move

Doing your own SEO has benefits beyond saving money:

® You learn valuable marketing skills

il You have full control over your brand’s message

You cut costs during early stages of business
€You can respond quickly to new opportunities

-
*e
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Can I Do SEO Myself?

& When Should | Consider Getting Help?

There may come a point when you’ve hit a ceiling. Perhaps you don’t have time to do it
consistently, or you want to expand into more competitive areas. That’s where an SEO
professional such as Pixelghetto Marketing can step in and build on the foundation you’ve
already created.

But by starting SEO yourself, you’ll understand enough to avoid being misled by empty promises
and flashy jargon. You’ll know what good SEO looks like, and you’ll be able to make smarter
decisions if and when you do choose to outsource.

© Final Thought: Yes, You Can!

SEO isn’t some dark art. With the right resources, a bit of patience, and a clear plan, any small
business owner can improve their website’s visibility. It’s not about doing everything at once -
it’s about doing the right things, consistently.

So, can you do SEO yourself? Yes, you can. And if you’re here, reading this,
you’ve already taken the first step.

theseoguidebook.com A
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On-Page SEO

On-page SEO (also known as on-site SEQ) is the process of optimising individual
web pages to rank higher and earn more relevant traffic in search engines.

This involves improving both the content and HTML source code of a page. Unlike
off-page SEO—which deals with backlinks and external signals—on-page SEO is
entirely within your control.

@, \Why On-Page SEO Is Important

Search engines want to deliver the most relevant and useful content to users. On-
page SEO helps search engines understand your content, index it properly, and
rank it effectively. If your pages aren’t optimised, they might be overlooked—no
matter how good your content is.

On-page SEO is more than just adding keywords—it’s about creating a page that
search engines understand and users love. Done right, it can dramatically improve
your rankings, drive more traffic, and lead to better engagement and conversions.

theseoguidebook.com A
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Key Elements of On-
Page SEO

© Title Tags - Your page title should be unique, descriptive, and include the main
keyword near the beginning.
B Meta Descriptions - This short summary under your title in search results
should entice clicks. It doesn’t directly affect rankings but impacts your click-
through rate.
»~ Header Tags (H1, H2, H3...) - Break up your content using headers. These help
users navigate and give search engines context.

’ Keywords - Naturally include your target keywords in the page title, headers,
intro, and throughout the content—but don’t stuff them.
B High-Quality Content - Your content should answer the user’s query, be well-
written, original, and informative.
& Internal Linking - Link to other relevant pages on your site. It keeps users
engaged and helps search engines crawl your website.

URL Structure - Keep URLs short, descriptive, and keyword-rich. E.g., /on-

page-seo is better than /page123?7id=98.
¥ Image Optimisation - Use descriptive filenames and alt text. Compress images
to boost site speed.
B Mobile-Friendliness - Ensure your content displays well on all devices. Use
responsive design practices.
4 Page Speed - A fast-loading page improves user experience and rankings. Use
caching, optimise images, and minimise scripts.
@ HTTPS - Secure websites (with SSL certificates) are favoured by Google and
trusted more by users.

theseoguidebook.com
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On-Page SEO Best
Practices

& Keep content clear, concise, and structured using short paragraphs and
bullet points.

2 Update content regularly to keep it fresh and accurate.

@ Use clear navigation to guide users and reduce bounce rates.

2 Use SEO tools like Yoast SEO or Rank Math to help check your
optimisation.

® Common Mistakes to Avoid

Keyword stuffing
Thin or duplicate content

Missing title tags or meta descriptions
© Overly complex or long URLs
— Forgetting to link internally

theseoguidebook.com A
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2 Quick On-Page

SEO Checklist

M Keyword in title tag

M Keyword in first 100 words

M At least one H2 with a keyword

M Optimised images with alt tags

M Internal links to relevant content

M External links to trustworthy sources
M Mobile-friendly layout

M Fast page speed (under 3 seconds)

= Recommended Tools for On-Page SEO

*\ Yoast SEO

SEMrush

@ Ahrefs

M Google PageSpeed Insights
B Mobile-Friendly Test
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¢ Off-Page SEO

Building Authority Beyond Your Website

When most people think of SEO, they picture keywords and blog posts. But SEO
isn’t just about what happens on your website. What goes on outside your website
plays a huge role too—and that’s where Off-Page SEO comes in.

In this guide, we’ll break it all down for you, explain why it matters, and show you
how to boost your site’s credibility in Google’s eyes.

& What is Off-Page SEO?

Off-Page SEO refers to everything you do away from your website to improve your
rankings in search engines. While on-page SEO focuses on content and technical
tweaks within your site, off-page SEO is all about how the internet sees your
site.

It’s a bit like your business reputation—while you can control what happens in your
shop, your reputation depends on how people talk about you elsewhere.

theseoguidebook.com A
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Why Off-Page SEO
Matters

Search engines like Google want to send users to trusted,
authoritative, and popular websites. They don’t just rely on
what your website says about itself—they look at signals from
around the web to decide how trustworthy you are.

Good off-page SEO helps:

e M Boost your search engine rankings
e M Increase your domain authority

e ¥ Drive more referral traffic

e ¥ Build brand trust and visibility

theseoguidebook.com A
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The Most Important
Off-Page SEO
Techniques

oo 1. Backlinks

Backlinks are links from other websites to yours. They act as “votes of confidence” for your
content.

e High-quality backlinks from reputable sites are like gold dust.
e Low-quality or spammy backlinks can do more harm than good.
e Aim for natural, relevant, and authoritative links.

Ways to earn backlinks:

e Guest posting on industry blogs

o Getting featured in news articles or interviews
e Sharing valuable content others want to link to
o Usingdigital PR strategies

theseoguidebook.com A
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Social Media Signals &
Brand Mentions

Social media might not directly affect rankings, but it amplifies your
content and helps people discover and link to it.

e Share blog posts, guides, and videos across platforms
e Encourage likes, shares, and engagement
e Build a loyal community around your brand

Even when sites don’t link to you, simply mentioning your brand online
is a sign of popularity. Google pays attention to how often your brand
appears in trusted sources.

e Getinvolved in industry discussions
e Be active in forums, podcasts, and Q&A sites
e Respond to mentions and keep your reputation positive

theseoguidebook.com A
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Online Reviews,
Ratings & Influencers

What people say about you online matters—especially in local SEO.

e Google Reviews, Trustpilot, Yelp and Facebook reviews all count
e Encourage happy customers to leave feedback
e Respond professionally to negative reviews

Partnering with influencers in your niche can give your site a major
boost.

 Influencers can generate backlinks, traffic, and buzz
e Their endorsements help build trust with your target audience

theseoguidebook.com A
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Common Off-Page
SEO Mistakes to
Avoid

Buying backlinks - It may seem like a shortcut, but it can
lead to penalties.

Ignoring your online reputation - Bad reviews or social
media backlash can harm trust.

Focusing only on quantity - 10 high-quality links are better
than 1,000 poor ones.

Neglecting local SEO - If you’re a local business, reviews
and local listings matter more than you think.

Off-Page SEO isn’tinstant. It’s a slow burn—but one that pays off over time.

You might see small improvements within a few weeks, but consistent link building,
reputation management, and brand building can take months to really show
results. Don’t rush it—Google rewards consistency and credibility.

.
.
5

*e
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A Tools to Help With
Off-Page SEO

Here are some beginner-friendly tools that can help track and
improve your off-page efforts:

¢ Ahrefs or SEMrush - Check backlinks and track new ones

& Google Alerts - Get notified when your brand is mentioned

% Trustpilot, Google My Business - Manage reviews and ratings
B BuzzSumo - See what contentis trending and who’s sharing it.

At the end of the day, Off-Page SEOQ is about building authority, trust,
and visibility. Google is looking for signals that other people trust
your content, not just you. That’s why it’s so powerful—and
essential.

Don’t try to cheat the system. Focus on real relationships, great
content, and consistent outreach. The rest will follow. A
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Technical SEO

The Foundation of a Healthy Website

You can have amazing content and a strong backlink profile, but if your website
has technical issues, search engines might not even see it. That’s where Technical
SEO comes in—it’s the behind-the-scenes work that makes everything else
possible.

This guide explains what technical SEO is, why it matters, and how to get it right—
even if you’re not a web developer.

@, \What is Technical SEQ?

Technical SEO refers to the process of optimising your website’s infrastructure so
that search engines can crawl, index, and understand it properly. It’s less about
content and more about performance, structure, and functionality.

Think of it like a building: Technical SEO is the wiring, plumbing, and foundations.
It’s not always visible, but it’s essential for everything to run smoothly.

theseoguidebook.com A
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2 Why Technical
SEO Matters

Google wants to send users to websites that are fast, secure, and well-
organised. If your site is slow, broken, or confusing to bots, it will
struggle to rank—no matter how great your content is.

Good technical SEO helps:

¥ Improve crawlability and indexation
M Boost site speed and performance
¥ Enhance mobile experience

M Prevent duplicate content and errors

theseoguidebook.com A
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“+ Key Technical SEO
Elements

B 1. XML Sitemap - This is a file that lists all your important pages,
helping search engines find and index them.

® Submit it through Google Search Console
e Keep it updated automatically (most SEO plugins help)

2. Robots.txt - This file tells search engines what not to crawl. Use it
carefully—block spammy URLs, but don’t block important pages by
mistake.

B 3. Mobile-Friendliness - Google uses mobile-first indexing, so your
website needs to work well on all screen sizes.

* Use responsive design
e Test with Google’s Mobile-Friendly Test tool

theseoguidebook.com A
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4 4. Site Speed & Performance - Slow sites frustrate users and Google.
Page speed is a ranking factor.

e Optimise images and code
e Use cachingand a CDN
e Minimise JavaScript and CSS

@ 5. HTTPS & Security - Google prefers secure sites. Make sure your
site uses HTTPS with a valid SSL certificate.

<9 6. Structured Data (Schema Markup) - This adds extra information
to your site that helps Google understand your content better—like
reviews, recipes, events, etc.

Use tools like Schema.org and Google’s Rich Results Test

2 7. Canonical Tags - If the same content appears on multiple URLs,
canonical tags tell Google which version is the “master.” This prevents
duplicate content penalties.

74 8. Broken Links & 404 Errors - Fix broken links and redirect old
pages properly. Too many 404 errors hurt both SEO and user experience.

theseoguidebook.com A
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Common Technical
SEO Mistakes

Blocking important pages with robots.txt
Not having an XML sitemap

Using slow, outdated hosting

Having too many redirects or broken links
No SSL certificate or expired HTTPS

2 Tools to Help With Technical SEO

You don’t need to be a tech wizard. These tools make technical SEO
much easier:

= Google Search Console - Indexing and performance insights
2 PageSpeed Insights - Site speed suggestions

Screaming Frog - Crawl your site like Google does
® Ahrefs | SEMrush - Technical site audits

theseoguidebook.com A
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Meta Tags and Site
Structure

If you’ve ever wondered how Google decides what to show in
search results—or how your website’s pages fit together—
then you’re in the right place.

This guide covers two key elements of SEO that often get
overlooked: meta tags and site structure.

They might sound technical, but don’t worry—we’ll keep it
simple and show you how getting these elements right can
improve both your rankings and your user experience.
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L) What Are Meta
Tags?

Meta tags are little snippets of information that live in your
website’s code. They don’t appear on the page itself, but search
engines read them to understand what your content is about.

There are many types of meta tags, but the most important for
SEO are:

@ Meta Title - This is the clickable headline shown in Google’s
search results. It should be:

™ Unique for every page
¥ Include your main keyword
M Around 50-60 characters long
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[ Meta Description

This is the short summary below the title in search results. It
should:

M Be clear and persuasive
¥ Include the main keyword naturally
W Stay under 160 characters

Meta Robots - This tag tells search engines whether they
should index a page or follow its links. Most pages should be set
to:

e index, follow - Allow Google to index and follow links
e Only use noindex for private or duplicate pages

© Open Graph & Twitter Tags - These aren’t used by Google,
but they control how your pages look when shared on social

media. It’s worth setting them up to improve click-through rates
from platforms like Facebook and Twitter.

theseoguidebook.com A

Pixelghetto

IIIIIIIIIIIIIIIIIIIIII



THE

GUIDE BOOK\

SEARCH MADE SIMPLE
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Meta Robots - This tag tells search engines whether they
should index a page or follow its links. Most pages should be set
to:

e index, follow - Allow Google to index and follow links
e Only use noindex for private or duplicate pages

© Open Graph & Twitter Tags - These aren’t used by Google,
but they control how your pages look when shared on social

media. It’s worth setting them up to improve click-through rates
from platforms like Facebook and Twitter.
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What Is Site
Structure?

Site structure is how your content is organised and linked
together. Think of it like a library—if the books are all over the
place, it’s hard to find anything. A well-structured website
helps both visitors and search engines navigate your pages.

© Why Site Structure Matters

™ Improves user experience and engagement

™ Helps Google crawl your site more efficiently

™ Allows you to pass link authority to important pages
™ Reduces the risk of duplicate content
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Key Principles of
Good Site Structure

=® Organise pages into logical categories

¢ Use internal links to connect related content

<? Use a flat structure - most pages should be 3 clicks or fewer
from the homepage

© Add breadcrumb navigation to help users understand where
they are

@8 Submit an XML sitemap to Google Search Console

O Common Mistakes to Avoid

Missing or duplicate meta titles and descriptions

Pages that are too deep (more than 4 clicks from the
homepage)

Broken internal links or orphaned pages

Overusing ‘nofollow’ or ‘noindex’ tags without reason
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A Tools to Help With
Meta Tags & Structure

© Yoast SEO or Rank Math - Manage meta tags in WordPress
@, Google Search Console - Check indexing and sitemaps
© Screaming Frog - Analyse your site structure

™ Quick Recap

© Meta tags help Google and users understand your content
@ Titles and descriptions should be unique, relevant, and well-
written

'+ Good site structure makes your site easier to crawl and use
& Internal links, breadcrumbs, and sitemaps all help guide
both users and bots
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Indexing and
Sitemaps

Helping Google Find Your Website

You could have the best website in the world—but if Google can’t
find and understand your pages, they won’t show up in search
results. That’s where indexing and sitemaps come in.

In this guide, we’ll explain how search engines discover your
content, how to help them do it faster, and why a sitemap is like a
treasure map for your website.

@, \What is Indexing?

Indexing is the process Google uses to analyse and store pages in its
database. If a page isn’tindexed, it can’t appear in Google’s search
results—simple as that.
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s How Indexing
Works

Google’s bots (also called crawlers) visit your site
and follow links
B They read the content of each page
& Google stores this information in its index

How to Check if a Page is Indexed

Go to Google and type: site:zyourdomain.com/page-url.
If it shows up in results, it’s indexed. If not, Google
hasn’t added it yet.
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Common Reasons
Pages Aren’t Indexed

noindex tags in the page’s HTML
@ Pages blocked by your robots.txt file
& No internal links pointing to the page
1@ Very slow-loading or broken pages

@R What is a Sitemap?

A sitemap is a file that lists all the important pages on your
website. It helps search engines discover and understand your
site more efficiently.

Think of it as a cheat sheet you give to Google to show what
pages matter most.
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8 Types of Sitemaps

¥ XML Sitemaps - Made for search engines; lists URLs, update
frequency, and importance

B HTML Sitemaps - Made for users; helpful on very large sites
(optional)

¥ Best Practices for Sitemaps

2 Use an SEO plugin like Yoast or Rank Math to generate your
XML sitemap automatically

© Submit your sitemap to Google Search Console

¢ Include only indexable, high-quality URLs

O Keep it updated—especially when adding or removing pages

@ Why Indexing and Sitemaps Matter for SEO

If search engines can’t see your content, they can’t rank it. A
clean sitemap and healthy indexing status ensure your content
stands a chance of being found and shown to the right audience.
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A Tools to Help With
Indexing & Sitemaps

*\ Google Search Console - Submit sitemaps and monitor index
status

® XML Sitemaps Generator - For non-WordPress sites

@, Screaming Frog - Crawl and audit pages like Google does

™ Quick Recap

B Indexing is how your pages get into Google’s search results
@ Sitemaps help Google discover your most important pages
faster

Avoid blocking pages or using noindex accidentally
© Submit your sitemap to Google Search Console and keep it
up to date
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